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ABOUT THE TOOLBOX
AND THE PROJECT

THIS TOOLBOX WAS DEVELOPED DURING THE PROJECT “TIKTOK..TIME FOR STORIES”, FUNDED BY THE ERASMUS+ PROGRAMME OF THE EUROPEAN COMMISSION

(2020-2-IT03-KA105-019384).

THE PROJECT AIMED AT CREATING COMMUNICATION TOOLS AND STRATEGIES USEFUL FOR THOSE YOUTH WORKERS AND ORGANIZATIONS THAT WANT TO USE
SOGIAL MEDIA AS TOOLS TO ACTIVELY INVOLVE YOUNG PEOPLE — ESPECIALLY THOSE WITH FEWER OPPORTUNITIES — IN SOCIAL AND EDUCATIVE AGTIVITIES.

TO AGHIEVE THIS GOAL, WE IMPLEM

ENTED A YOUTH EXCHANGE AND A TRAINING COURSE. THE FORMER AIMEL

TEENAGERS, THE WAY IN WHICH THEY THEMSELVES USE SOCIAL MEDIA AND THE KIND OF NARRATIONS THEY

INFORMATION COLLECTED DURING T

AT ANALYZ
USE. THE LA

HE YOUTH EXCHANGE, AIMED AT PROVIDING YOUTH WORKERS AND TEACK

AND EFFECTIVE SOGIAL MEDIA CAMPAIGNS, TARGETING YOUNG PEOPLE.

THIS TOOLBOX AIMS AT DISSEMINA'

NG, TOGETHER WITH A GROUP OF
TER, INSTEAD, BUILDING ON THE

ERS WITH TOOLS TO CREATE PARTICIPATORY

ING THE RESULTS OF THE PROJECT, AS WELL AS THE METHODOLOGIES USED DURING THE TRAINING COURSE, MAKING THEM

AVAILABLE TO A WIDER AUDIENGE OF PEOPLE INTERESTED BOTH AT DEVELOPING SOCIAL MEDIA CAMPAIGNS WITH AND FOR YOUNG PEOPLE, AND TO

IMPLEMENT PROJECTS ON SIMILAR*

OPICS.
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SUCLAL MEDTA INTHE
WORLD AND EUROPE

is a big part of social and creative life for many people,
and especially for teenagers, children and young people.

Is a key tool for connecting and maintaining relationships,
being creative, and learning more about the world
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Young people (14-22 years-old) are the main consumers

and users of social media worldwide.

THE INTERNET AND SOCIAL MEDTA TN PARTICULAR, PLAY A UBIQUITOUS
ROLE IN YOUNG PEOPLES LIVES AND IS USED BY YOUNG PEOPLE MORE

OFTEN AND rOK MORE DIVERSE REASONS THAN 8Y ANY OTRER AGE
GROU?




in the cyberspace, communication is
driven by visuality. The new culture is
image-based and way less text-based.

...and it's way more video-based than
: ; iIimagd-based. Video has come to rule
Céwé% the social media landscape. It's a richer
form of content than just text or photos
and it's more versatile as well.
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FOR MORE DIVERSE REASONS

S0CTAL MEDIA ARE AN EXTENSION OF YOUNG PEOPLE OFFLINE AND FACE-
10-FACE INTERACTIONS

THERE ARE 'S MAIN REASONS WHY YOUNG PEOPLE USE SOCTAL
MEDIA NUWADAYS.




HAVE FUN/ENTERTAINEMENT
SHARE TRELR TNTEREDTS

FIND INFORMATION/EDUCATE THEMSELVES




HAVE FUN/ENTERTAINMENT

Young people show more interest in
getting entertained than to use social
media to connect and stay In touch.

The creators should give them
entertaining content that is not directly
related to what they offer.
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SHARE THELR INTERESTS

Young people are becoming more
Individualistic and extroverted In the
way they approach social media.

The creators should keep in mind that any
experience on soclial media is user-
based: their needs, their fears, their
epectations




HIND INFORMATION/EDUCATE THEMSELVES

Young people seek any kind of
information on the internet, and also on
soclal media.

TikTok Is little by little replacing YouTube
as source of information about any
topic.

The creators should keep up this trustworthy
environment and use social media to deliver
true and authentic information.






MORE CONSCIOUS ABOUT ROW
SOCIAL MEDIA AFFECT TRELR L1kt

POSITIVE AND NEGATIVE EFFECTS
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EMOTIONAL STATE: LOW SELF-ESTEEM, INSECURTTY, FEAR OF MISSING QUT, CYBERBULLYING, BODY-
SHAMING, SELE-ABSORPTION, DEPRESSION AND ANIETY, PROCRASTINATION AND DISTRACTION

[NFORMATION: BEING EXPOSED TO INAPPROPRIATE OR UPSETTING CONTENT, AND FAKE NEWS,
UVERLOAD OF INFORMATLON

PHYSTCAL STATE: LACK OF SLEEP O BAD SLEEP, TSOLATION, LACK OF PRYSICAL ACTIVLTY, ADDICTION



low self-esteem/insecurity FOMO

Inadequacy about your life or feelings that others are having more
appearance. Even if you know that fun or living better lives than you
Images you're viewing on social media are. The idea that you're missing out
are manipulated, they can still make on certain things can impact your self-
you feel insecure about how you look esteem, trigger anxiety, and fuel even
or what's going on in your own life. greater social media use

cyberbullying/body-shaming self-absorption

Sharing endless selfies and all your
innermost thoughts on social
media can create an unhealthy
self-centeredness and distance
you from real-life connections.

About 10% of teens report being bullied on
social media and many other users are subjected
to offensive comments. Social media platforms
can be hotspots for spreading hurtful rumors,
lies, and abuse that can leave lasting emotional
scars.


https://www.helpguide.org/articles/abuse/bullying-and-cyberbullying.htm

at,
Whenever we'r

anxious, awkw
phone

-face contact to be la
g reduces stress and
od faster or more effectively
than eye-to-eye contact with someone who
cares about you. The more you prioritize social
media interaction over in-person relationships,
the more you're at risk for developing or
exacerbating mood disorders such as anxiety
and depression.

Check soc at
night, first thing in the morning,
or even when you wake up in the
night? The light from phones and
other devices can disrupt sleep,
which in turn can have a serious
impact on mental health.


https://www.helpguide.org/articles/relationships-communication/dealing-with-loneliness-and-shyness.htm
https://www.helpguide.org/articles/depression/depression-symptoms-and-warning-signs.htm
https://www.helpguide.org/articles/sleep/insomnia-causes-and-cures.htm

ones or other devices meant
of time and had less time
ssed out on the beneficial
alth.

encourage the spread
ation and news majorly aimed
at ruining other peoples' names or online
reputation

the
internet. Most of this
iInformation is irrelevant and
may even pose some negative
effects to social media users.

upsetting contents

like mean, aggressive, violent or sexual
comments or images


https://www.newportacademy.com/resources/mental-health/sports-and-mental-health/




MENTAL REALTR AND WELLBEING: REMOVING BOUNDARIES 10 DEVELO? CONNECTIONS,
YIRENGTREN RELATIONSRIPY, A PLACE TO StEK SUPPORT, EXPERIENCING FREEDOM AND PERSONAL
LIPRESSTON, BUTLDING RELATIONSHIPS

INFORMATION: COLLABORATIVE LEAKNING, DIGIVAL MEDTA LITERACY, CAMPATGNING FOR SOCIAL
600D, DEVELOP A POSITIVE DIGITAL FOOTPRINT, GATHERING INrORMATION






broaden connections and
understanding the world

young people can learn and appreciate removing boundaries to
different perspectives and worldviews to develop connecitons
better understand the world around them and
build up their knowledge on a range of topics. Social media removes the
With so many ideas shared across a number of boundaries of meeting and
platforms, they can discover areas of interest maintaining people and forming
and use the platforms in an educational bonds beyond borders. For
capacity. example, for young people who may
. o . . have a disability or may not feel
d'g“:al media |ltera€y they can connect with others within
Develop communication and technical skills, learn their community, it can be a great
how to communicate online to prepare them for future way to connect with other people
opportunities in the workplace and support them in who share their ideas and interests.

interacting with friends and family



are showcase their ta

seek support

social media can be a place where they can seek
support if they are going through something that
they cannot talk to those close to them about.

Young peopl
bespoke C

portfolio th

campa
od

Social media can help young people
raise awareness of a particular cause
that they are interested in to have a
real-world impact on affecting change
where they want to see it.



freedom and personal expression

Digital technology is the perfect tool for channeling creativity

a.nd .persor?gl expressi.on. Whether young people enjoy | collaborative

singing, writing, or acting, they can share these talents with _

the world around them. lea rning
collaborative learning capitalises on

gathering information the resources and skills of others as a

Social media has become a source of method of education

information and news for many teens. Once they
begin social networking, they can follow just

building

about anyone with a social media account. From rEIatIOHShlps
authors and athletes to celebrities, chefs, young people believe social media
nonprofit organizations, and magazines, they helps deepen friendships and are
are connected to all sorts of information. more likely to equate their social

media use with positive emotions.












full-screen vertical videos that can be up to 90 seconds
long. They come with many unique editing tools and an
extensive library of audio tracks

a message, such as text or photos, or a combination of the
two

a function in which the user tells a narrative or provides
status messages and information in the form of short, time-
limited clips from several automatically running sequences

a feature that lets you live stream, or broadcast video to
your followers in real-time




a video of variuos length that is usually framed
horizontally

a tool that allows users and business pages to create
dedicated landing pages for their events

a curated collection of existing Instagram posts accompanied by
descriptions, commentary, recipes, similar to blog posts (place, product,
or chosen collection of posts)

a tool through which users and pages can raise money
for the causes they care about



categorized Stories that have been
saved to a user's profile so they are
accessed beyond the 24 hours from
posting.

vertical-framed videos that can last 15s, 30s, 60s, 3m, or
10m and pertain only to TikTok for the variety of features
that distinguish the app
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Y0CLAL MEDTA IS AN INTERNET-BASED FORM OF

(COMMUNICATION
S
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allow users to have conversations, share
iInformation and create web content

blogs, micro-blogs, wikis, social networking
sites, photo-sharing, instant messaging,
video-sharing sites, podcasts, and more

soclial media can be a valuable addition to
a communications strategy
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On a personal level, social media allows you to communicate with friends
and family, learn new things, develop your interests, and be entertained.

On a professional level, you can use social media to broaden your
knowledge in a particular field and build your professional network by
connecting with other professionals in your industry.

At the company level, social media allows you to have a conversation
with your audience, gain user feedback, and elevate your brand.



communicate, interact, build
relationships, grow
communities with like-
minded people, bring
people together, share
passions and interests,
build connections

let people know about your
reality, bring awareness,
share your values, show-off
your work to attract users,
find your niche, get people
care about your mission

educate, Iinspire,
entertain your public
on the topics and
values that define
your reality
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facebook

a free social networking web
latform and app that promotes and
acllitates interaction between friends,

family and colleagues.

)

TikTok

a free short-live video sharing app
that allows users to create, watch, and
share 15-second+ videos shot on
mobile devices or webcams

a free online photo&video-sharing
application and social network
platform that allows users to edit and
upload photos and short videos
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Your target audience refers to the specific group of users most likely to want
W your product or service, and therefore, the group of people who should see
W your SM campaigns. Target audience may be dictated by age, gender,

Income, location, interests or a myriad of other factors.

Understanding your target audience is vital. This information will define every marketing plan and strategy
you execute.

each € ©) G @

the number of people who
have seen your content
through unpaid distribution



https://www.marketingevolution.com/marketing-essentials/media-planning

25-

34

® Female

35-44

@® Male

Users ages 25-34 years represent
Facebook’s largest audience

/3% of college-educated Internet users
are on Facebook

3 billion monthly active users

The users are more interested in
family&relationships, technology,
food&drink, business&industry,
hobbies&activities, shopping&fashion,
I ESAWEIRESS

Two-thirds of users consume news
through Facebook




25-

34

® Female

35-44

@® Male

25-34-year-olds make up the age group

with the most Instagram users at 31.2%
31% of Instagram users are 18-24

years old

43% of Instagram users have a college
degree or higher; 37% lower

The users are more interested In
fitness&wellness, shopping&fashion,
traveling, food&drink


https://www.statista.com/statistics/325587/instagram-global-age-group/

Those ages 10-19 are accounted for
25% of TikTok’s active users. Ages 20-
29 are 22.4% of users

1/4 of TikTok users don't own a college
degree yet

The users are more interested in pets,
beauty&personal care, apparel&
accessories



https://www.statista.com/statistics/802776/distribution-of-users-on-instagram-worldwide-gender/
https://www.statista.com/statistics/802776/distribution-of-users-on-instagram-worldwide-gender/
https://www.statista.com/statistics/802776/distribution-of-users-on-instagram-worldwide-gender/
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DEFORE IDENTIFYING THE SOCTAL MEDIA

10 8¢ PRESENT AND ACTIVE ON, WE

u sHOULD DEFINE Tat AUDTENCE WE WANT
10 TALCTO

MY ORGANDATION  gpecqe audience
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FIND YOUR BUYER PERSONAS

a research-based profile that depicts
a target customer/user

a semi-fictional representation of
your ideal customer

"Wy i it important?
people naturally gravitate toward businesses/brands/realities they know and trust,

and the best way to build trust is to show genuine understanding and concern for
the other person

buyer personas help ensure that all activities involved in acquiring and serving your
users are tailored to the targeted buyer’s needs
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MUM Wi\lDY OFHER LIFE

HER BUSY WORK SCREDULE MAKES HER NE DA%UI(K
RESPONSIVE SOLUTION WHEN HER CRILDREN FALL STCK




Income or job title

Fami
Need

y or relationship status
s and aspirations

Prob

ems and concerns

Which social media websites they use
Language

Favourite websites

Gender

How do your users spend their free time?
What issues do they care about?

What are they doing online?

What problems are they trying to solve?
Do you know what interests them?
What would they find entertaining?
Which kind of information are they
looking for?



https://fabrikbrands.com/dedicated-social-media-marketing-strategy/
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Entertainment, share your knowledge, share your expertise, show your brand
personality...

Teasing, pre-launch of new projects/products/services, behind-the-scene, tutorials,
testimonials, trends, cultural moments, what's popular, collect feedback, collect
useful data, listen to your audience, ask question...

Brand awereness, behind-the-scene, testimonials, international days, share
your values...

&A}f/ Share live streaming important moments of your reality, talk directly with your
public

@
g'{udf/ Share your knowledge or competence, tell a story
WWV Raise money for a cause you care about




Use trends to deliver your product/service with entertainment,
share your knowledge, share your expertise, show what you do
behind-the-scene, show yourself to align with your audience, show
your brand personality, tell a story, share your values...

Teasing, pre-launch of new projects/products/services, behind-the-
scene...

Share live streaming important moments of your reality, talk directly
with your public, build trust with your public, answer to their
question...









INTRUDUCTION TU
INSTAGRAM




Waat i it

Instagram Is an online mobile photo-sharing,

videosharing and social networking service that
enables its users to take pictures and videos and
share them on a variety of social media networking

platforms, such as Facebook, Twitter, Tumblr and
Flickr

The name “Instagram” Is a portmanteau of “instant

@
camera” and “telegram” ‘ 0O '{lWSt(lqlﬂM



Moinw funct

Hashtags are the

Users can upload photos and main searching tool
various-duration videos Each content s a
Instagram photos confine to a combination of
square shape in Feed creative and copy
Instagram Video posts can be Stories are the most
between 3 seconds and 10 popular content
minutes in length and turn directly Reels and posts are
Into Reels too the second-most
Frames and filters can be added important content

to photos and videos
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Your story  brujulainterc... biderbost.bo... minevaganti... ciessevi_n

« '\ mysmallhelp_peru

="/ Ollantaytambo - Cuzco

+ button to add Post,
Notifications, DMs
Stories

Scroll-down feature to see
contents

Home - Search bar - Reel - Shop -
Personal profile

Please visit
www.mysmallhelp.org.pe

MiPequefiaAyuda

MySmallHelp Perd




Q Search ,9

A

Search bar on top (Top, Accounts,
Audio, Tag, Places)

Search for geolocalisation
Scroll-down feature to see
contents (with highlight on reels)

DISCUSSION .
| croUPS =7,
wee




veeby

Scroll-down feature to see contents
Downward arrow: saved reels,
saved audio, saved effects
Camera-shape button to create
Actions: like, comment, share, use
template, remix, save, link, use as
template, QR code



Scroll-down feature to see contents
% Add your wishlist

cracounuyrass” Shopping activity
I Search bar
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associazionejoint_milano @ —

: N 193 1.436 482
@ " Posts Followers Following

Associazione Joint
Nonprofit organizat
Parti con

Opportunita di #mobilita e #apprendimento
F #volontariatoeuropeo e nel mondo cco u n t n a m e
3 #europrogettazione... more

linktr.ee/associazionejoint

Profile picture - Posts - Followers -

Professional dashboard
993 accoun

Following
Your name - Category
000 O S Bio - Professional dashboard

Team Joint ps Corsi Europ...

Edit Profile

Link - Edit Profile - Email
Highlights
Feed: posts - reels - tagged in




Create

Reel

Post

Story

Story highlight

Live

Guide

Fundraiser
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< Professional dashboard

Account insights
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See all

993 accounts reached in the last 30 days, +47.9%

compared to Aug 12 - Sep 10.
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Your tools

AN Ad tools

(8] Branded content
@ Shops
Tag products and create a shop

Tips and resources

See tips and best practices from Instagram.
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See all
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Settings

Your activity

Archive

Insights

QR Code

Saved

Orders and payments

Close friends

Favourites

Discover people

COVID-19 Information Centre



hashtags = keywords

A hashtag is a combination of letters,
numbers, and/or emoji preceded by
the # symbol (e.g., #NoFilter). They are
used to categorize content and make
it more discoverable. Hashtags are
clickable.

pay attention to copy limits

The caption limit is 2,200 characters
The bio limit is 150 characters

use a landing page as link in bio
a tool that allows you to share multiple links

get interactions

The hierarchy of interactions is:
like, share, save, comments

keep always in mind
your audience

algorithm

The algorithm of Instagram works per
correlation, and develops together
with the user experience (the more
users interact with your contents, the
more your contents will be visible)



geolocalisation

if relevant, it is useful for the algorithm
to always geolocalise your
posts/reels/stories so that users have
an additional way to find you

posts copy

don't forget to use #, to write a description
and to add a Call to Action (CTA)

branded hashtag

want to build something unique? Create your
branded hashtag and don't forget to always use
it when sharing your content.

Encourages followers to create user-generated
contents

formats

Think about which format you
want to use on the basis of the
message and the topic you
want to deliver. Posts are best
for pictures, Slide-posts to
deliver information, Reels to
share video-contents with
different topics, Stories to
share temporary contents like
news, teasing, spontaneous/on-
going contents
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150 characters to set the stage

PROFLLE

i

NAME

TERNA

CONTACT

PAGE (A
PRONOUN

L

SHORT
(ATCRY
INFORMATIVE

ICTUR
AYNAM
|
T

D
LGORY

7 @ACCOUNT NAME

Tell your message and include
a CTA; use hashtags # and/or
a branded hashtag; tag @
other pages;
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Followers
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Following
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Disability is my Lifestyle[&)
[ 44 Founder of Sitting Pretty Prod.
I 0 R M ATI 0 W& Jocelyn on @thesexlivesofcollegegirls
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Manager: @tayhawes
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suzannespiegoski

2.390
Posts

771k
Followers

900
Following

Suzanne Spiegoski

Digital creator

Writer-Photographer-Stylist @MaQandSuz

Eurasian ¢! wa NYC ¥ author of #TheFishermansLily
¥ suzanne.spiegoski@gmail.com
www.suzannespiegoski.com

< emergency.ngo %
586 10,6 k 67
Posts Followers Following

EMERGENCY NGO

Providing free, high-quality healthcare to victims of war,
landmines and poverty. We've treated more than 12 million
patients since 1994.

linktr.ee/emergency.ngo

< primipiani Q
PRIMI e
PIANI Posts  Followers Following

PRIMIPIANI_agency

Photography Videography

#WeBuildRelationships

We use creativity to produce content #ForAGoodCause,
supporting change-makers to achieve their goals.
linktr.ee/primipiani_agency
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landing page to collect your multiple links T

PUBLISH your volunteering offers with us!

where you present

lIN KI R[ [ fO”OWerS Wlth a |ISt Of Q on the latest opportunities!
clickable buttons

ESC - Projects & Tips

FOLLOW NONNA HERE
ESC in ltaly | Youth activities and management of
d- Yy D .F t an eco-hostel

RECIPES

Include video links,

LINKIN.BLO. eversiis =

integrations

micro landing page to
Include all their links

News & Initiatives for Youth

How To Find a Job in a European Country

Training Course in Switzerland | October | Inner

apperance, other social media, contact >
iInformations, subscribe, show your
support

VEGETABLE GARDEN DIY






Stk

Open your Instagram App (mobile
or laptop) and "Create New" profile
Switch to Business Profile
(Settings - Account - Switch
account type)




10:30

Yournamehere

1. 500 2 500
fo‘low..inq

You amehe re

here.

Name

(Sﬁevwam}e

Profile picture
Account name
Bio (hashtags and keyword, CTA)

Website

and prereal yowv work!



CAPTION

Sicily, ltaly

youthdeurope Let's warm up the beginning of 2022 with the
new #volunteers that have just arrived in Italy 11 at
@istitutowalden. They're going to be spending the next
months in the beautiful island of Sicily - you'd get a clue off
the background - carrying out a project under the
#EuropeanSolidarityCorps programme

Would you fancy a life-changing experience abroad like so?
Check out the available projects &d Links in bio

#Youth4Europe #volunteering #EVS #europeanvolunteering

Edited - 39w

Remouve baws that fiarm, ceate

t empoinels

View insights

QY W

@ ’ Liked by associazionejoint_milano and 23 others

#zerodiscrimination

' D"Yfl )

P

4
a3 3 / _'-f.-
[,’ %TH 4 EUROPE

.

JANUARY 1M

- @ Add a comment...

YOUTH 4 EUROPE

HASHTAGS # AND TAGS

CALLTO ACTION {CTA

@ youthdeurope

@ fouthdeurape }#Did YouKnow ?

= Zero Discrimination Day was first launched and celebrated
on March 1, 2014 by UMAIDS to fight #discrimination against
people with HIVIAIDS,

"Remaove laws that harm, create laws that empower" is this
year's powerful theme chosen to highlight the urgent need to
take action against #discriminatory laws.

#ZeroDiscriminationDay

View insights

Qv

— —D Liked by youthnetworks and 19 others

() Add a comment..



(HOOSE A PLCTURE/VIDED
WRITE A TEXT (CHOOSE FONT, COLORS, AL

UNDERLINING, EFFECTS ADD MENTIONS @ AN

AND RASHTAG)
ADD GIFS, IMAGES, MUSIC

[
)

LNM

START A POLL, A QUESTION, A QUIZ, A DONATION

ADD A LINK (ONY 1,000 FOLLOWERS,

VOLUNTEER BUTI
EXPERIENCE

Volunteering Team
short projects that ¢
participated by anyg
including those who /i
already ran out of thq
month time limit set g

Q Search

9LOCATION il GMENTION \

QUESTIONS

om em @

19 July 3:29 pir

Associazione Joint is looking for
participants 18-30 years old from any
EU country (including ltaly)

T ¢/
"TEAMFQR-HEALTHY LIFE"

IN AN ORGANIC FARM
IN SOUTHERN TALY

The volunteers will be involved in
various activities, such as organic
gardening, pottery workshops,
cleaning for the environment, and
much more.

&) 13 Setember 11:06 am >4

Ciao a tutt@!

Oggi vi mettiamo alla prova
sulle regole di base del
Corpo europeo di solidarieta.

QUANTO PUO DURARE IL
VOLONTARIATO A BREVE
TERMINE?

@ Vassimo 2 mesi

® 4d @

Create Share Highlight More

Dopo aver introdotto lo
Youthpass ai partecipanti,
' ci concentreremo sui
risultati dellol

fscambiocgicvanile di
R luglio, e parlatemi del
NT Lrapporto tra giovani e

TO THE social media!

SAPETE CHE COS'ELO
YOUTHPASS?






INTRODUCTION TU
[1KTOR




‘What i it
TikTok is a social media app that allows users to

create, watch, and share 15-second (and longer)
videos shot on mobile devices.

MUSIC SOUND EFFECTS olel\%(E\AL(JEEVI\aL \T

fu n fa Ct TikTok Is so popular that nowadays people use TikTok J
as a verb “We should TIKTOK that” TikTok




o o Hashtags are a
powerful searching
tool

Each content iIs

Users can upload 15sec, 60sec, mainly the video
3min and up to 10min videos itself, plus the
TIKTok videos confine to a vertical copy and #
frame Stories are a

Lip-synch and dance videos are  recent-added tool
still the most popular (for personal Live stream allows

users, while brands prefer other to connect with
contents) your audience



the first time you land on the app Iit's a little bit of a lotto what
you're going to see, but the more you use it, the more you'll tap
into the algorithm (videos related to what you engaged with)

p

easy to shoot, edit, upload a

video In app, with an
enormous database of free

music to choose from and

effects that you can add EE
minimum effort, maximum
result




(
E_HHLJE ,
 ConlillCorpoldi smlldaneta-eurapea ’ ' ' '

J

l

Scroll-down feature to see
contents

& ¥ Search bar

! Account (follow)

) .7 Likes - Comments - Save - Share
- 4 Sound used

- @ Account name + copy

-8 Actions: comment, tag




A

Choose the length (15s, 60s, 3m)
Choose the effects, the speed,
filters, add beauty filter, set a
timer, put out a Q&A

Add sound




FLIPYOUR CAMERA

landscape &
food AP FLTE — 2 (R

APPLY THE BEAUTY FILTER
SET A TIMER BEFORE SHOOTING (39, 105)

SE (A TO REPLY TO A COMMENT
(suee FSTED 08 FAVORTTES)

portrait

trending,
. entertainment,

¥  Sport, music,green
. apperance,
. accessories,
TR animlas...

UPLOAD YOUR VIDEO




eeeeee

Start a new chat

See your activities (who saw your
profile, who liked/shared/saved your
videos)

Messages

Find friends

Create a story




. ’
@assoc iazione_joint
Account name
Profile picture
o
Username

Following - Followers - Like

Edit profile - IG/YT

BIO (80 characters)

Email

Your videos - Private videos - Saved -
22 Liked




oll vodafone ES =

v @ 19%
,9._'_ associazionejoint v Ii"1 — ® @
(J).. o

@associazione_joint

0 Change photo - Change video
— Name - Username

Offriamo opportunita di apprendimento e volontariato
L . il

Pronouns

Bio - Email - Nonprofit

Category

IG/YT

(When 1,000 followers, link in bio)




fg+ associazionejoint v %

@associazione_joint

Offiamo opporunita i apprendimento ¢ volontaiat Mana g€ aCCou Nt (p hone number ,

email, password, switch to business
account)
Privacy settings
Security and Login
Share profile




hashtags

jump on trends

(prima rylsecu ndary keyword S) Trends are the viral contents

A hashtag is a combination of letters,
numbers, and/or emoji preceded by
the # symbol (e.g., #NoFilter). They are
used to categorize content and make
it more discoverable. Hashtags are
clickable.

pay attention to copy limits

The caption limit is 2,200 characters
The bio limit is 80 characters

use a landing page as link in bio

a tool that allows you to share multiple links
(available only with 1,000 followers)

and change overtime; jump on
a trend is must-give-it-a-go try

be entertaining

algorithm

The algorithm of TikTok is specific on
your given interests, viewing
preferences and even state of mind.
It determines which videos will appear
on your For You page



follow-up and fast Use cross promotion

If you have a video that starts to gain for extra engagement
some traction, it's essential that you A response video (like a duet), is really
follow up - and fast! Repost, respond valuable; more than a like or a comment.
and create additional videos So, make sure your content encourages a
promptly. response
keep videos short and use your tiktoks
snappy as IG reels

Reels are incredibly similar
to TikTok videos, so you
won't encounter the same
problems with
unoriginality on the
platform.

Your videos should ideally be quite short - the
shorter and snappier the better! - in order to
maximise watch time and completion rates.



DUET-VIDEDS
sHARE A VIDEO A5 KEPLY TO A COMMENT
tEACT 10 AVIDED

AERSTETLCS
PETS/ANIMALS

CAND MORE

IP-SYNCH W 0,6
video






LePLY 10 A COMMENT AESTRETLCY ANIMALS/PETS

hingbong fuckyalife
Didn't you try and float an idea about paying to
use the toilets om your flights?







Open/Download the TikTok App
g s b (mobile or laptop) and "Create
2 New" profile
T Switch to Business Profile
e | (Settings and Privacy - Manage

@ Q 2 2 | account - Switch)




: oo
A Brian Mentos Bl (& W

o Define your interests
E '1 ﬂ Sign up
| Choose your username and category
i Profile picture
——z Bio (hashtags and keyword, CTA) + IG/YT
@ Teceme N Create a content (either a story or video)

Your first short video

2 28 =2 and prerenl yourn wok!










S0CTAL MEDTATS TIME-CONSUMING BUT..

It's Important Is to be organised and be able to track
Xour activity and performance, especially if you

ave more than one accounts/profile on different

social media

I

REARE PLENTY OF FREE 5OCIAL MEDIA

y(HEDULING TOOLS YOU CAN USE TO MAK
LLFE MUCH EASTER

alll

{08

E
A

MANAGEMENT AND

ND 1L

UR



SUCLAL MEDTA MANAGEMENT

Meta Business Suite Is a free tool that

O\ Meta centralizes Facebook, Instagram, and
Business Suite lg\es%agll?)g tools Iin one place (accessible from
aceboo

Best Wa?{ to manage Facebook and Instagram simultaneously in terms of:
scheduling (posts and stories), check notifications, Inbox, planner, ads, insights

It can be used from desktop or mobile (App)
It allows to post across platforms without switching account.

10 ACCESS MBS: GO TOYOUR 18 PAGE, ON TRE Lt T COLUMN, AT THE BOTTOM



0 Meta . Home
Business Suite Get an overview of your business and see important updates.

@ -~ Associazione Joi... w=

Associazione Joint Milano

@ Notifications . Manage Facebook Page | Go to Instagram

() Inbox = & Create Post o4 Create Ad {4) Create Story

E_] Posts and stories

0 “6 - E;j Your goals

= Planner To-do list Set a goal, track progress and learn
Check unread messages, comments and other things that may require your attention. helpful tips for your professional
< Ads success.
; Messages See All A
: : Get Started
oll] Insights e O % UNIVERSITA - ...  Sent a post 7 h
— Alltools e (O f[% Liceo Ariosto Sent a post 9h
| Insights
o O ° Dimitris Papad... Good afternoon! Everything ok with the extra participan... 1d
Trends
e (0 Q@‘ Gianna Marangi Sent a post 1w Last 28 days: 13 September — 10
October
e (0 .@ Pietro Micillo Mentioned you in their story Tw Facebook Page reach @ 2.9K 1 84%
Instagram reach @ 980 T 52%

() Help v Comments v



SUCLAL MEDTA MANAGEMENT

Hootsuite is a social media management tool with
q features to help with planning and scheduling

social posts. Key features include automatic
Hootsuite' scheduling, social media monitoring, performance
reporting, basic task management and more.

You can manage Facebook, Instagram, YouTube, LinkedIn, Twitter, and
Pinterest all from one place

You can monitor conversions on different networks from a single dashboard

Hootsuite also has a helpful Analytics feature for in-depth social media
performance reporting.

10 ACCESS HOOTSUTTE: WWW.HOOTSUTTE.COM


https://hootsuite.com/
https://backlinko.com/instagram-users

Stream «

© Nuova bacheca

Q. Ricerca rapida di Twitter

M Elementisalvati ®

LE MIE BACHECHE

My Posts & Mentions ||

My Posts & Mentions v

© Aggiungi stream © Aggiungi account social (@)

0 My Posts Youthnetworks % C Q -

s Youthnetworks
® 1giornofa

On the second day of #/OUCAN TPM in Italy LR the
participants have been visiting and learning from
Cooperativa sociale Tempo per l'infanzia, a...

Leggi di piu

v Visualizza come: Comfort v

O My Posts Youth4Europe

Youth4Europe

® 1giornofa

Parrotias is looking for a #publicrelations intern to create
and curate engaging content, as well as communicate
and build relationships with current...

Leggi di piu

Remote Public
Relations/(PR)

OCT - NOV 2022

Potenziamento post

'b 1 - g sss

Potenziamento post

o 49 o~




PHOTOY AND VIDEODS DATABASES

{0U CAN ELTHER CHOOSE TO USE ORTGINAL VISUALS OR FREE-DOWNLOAD VISUALS (PHOTOS,
VIDEOS, INFOGRAPRICS, SOUNDS ET()

Shopity  SLittte Vovuaby el Yy 7
Unplarty Gratirographuy - ®° |

J ww@ag/ J They are all free-download platforms that
m toch {B . E_rowde hig-quality photos or videos on any
WWW ind of topic



CREATIVEY AND PROTO EDITING

{0W TO ACTUALLY CREATE YOUR VISUALS! THERE ARE FREE GRAPHIC-EDITING PLATFORMS ETTHER TO
DUWNLOAD OK U5t ONLINY

Canva Is an online graphic design tool that allows users to create
designs.

 Ability to create designs from scratch or use templates

« Ability to add text and images to a design

e A wide range of fonts and images to choose from
 Ability to save and share your designs o

e A simple and intuitive interface that makes designing easy

Create a team, Get Canva PRO as a non-profit, Work together on the same project



= Cawa

Il team di aliceberzieri
Free« & 4

v!» Teams and shared

/" have moved!

Learn more

(A) Home

7 Templates

3 Projects

Tools

Brand
[FJ Content Planner
*2: Discover apps

Q Crmartrmacliime

Design spotlight v Business v Education v Plans and pricing v Learn v

= 0 o @ EEEE O

Custom size Upload

What will you design today-®

Search your content or Canva's
° 0 e 0 0 @ Q -
Suggested

For you Whiteboards Presentations Social media Videos Print products

LI whiteboard
Instagram Story
You might want to try... Instagram Post (Square)

@ A4 Document

Mo-
' ﬁ' ﬁ%ﬁ%m | €) Facebook Post
Getideas R -
~ - 2
- FLOWING t;% _— C2 Video
//_/:ii " TikTok Video
Whiteboard Instagram Story Instagram Post (Square) A4 Document € Logo

ﬂ Facebook Cover

+ 2l &

Custom size Edit photo Import file



CREATIVEY AND PROTO EDTTING

[N CASE YOU NEED TO EDTT AN ORTGINAL CONTENT SUCK AS A PROTO, YOU CAN EITHER USE...

IS a free and open-source graphics editor used for image
manipulation (retouching) and image editing, free-form drawing,

mw/ transcoding between different image file formats, and more
specialized tasks.

/ IS an online and mobile design app that allows to
l / / create three different kinds of content: social media
posts and graphics, and animated videos



https://en.wikipedia.org/wiki/Free_and_open-source
https://en.wikipedia.org/wiki/Free_and_open-source
https://en.wikipedia.org/wiki/Raster_graphics_editor
https://en.wikipedia.org/wiki/Image_manipulation
https://en.wikipedia.org/wiki/Image_editing
https://en.wikipedia.org/wiki/Transcoding
https://en.wikipedia.org/wiki/Image_file_formats
https://www.adobe.com/express/feature/image/photo-animation

CREATE LINK X

bit.ly V4

INKS ting URL

ENTER LONG URL

https://www.facebook.com/permal
ink.php?

story_fbid=5525922460827287&
a‘m/ Bltly IS a URL id=118740674878853
shortener service |
that enables users UTM Parameters (Optional)

- to tru ncate QTMS can help you track web traffic
a Iand I n page We Dpage |InkS and In analytics tools. Learn more

designed to host . :
socials, website, store, customize their s
INks for a SEO-

videos, music, podcast, . .
events and moPe, all in friendly experience

Upgrade for bulk imports

thel_s?(mebo_lac(:le. Used

as link in bio (Instagram - el

and leTO () Edit link Hide link
TITLE

binkin.bic Shoby Add atte
@
@ @ @
o wp/o CUSTOMIZE BACK-HALF

bit.ly/youth:engagement:italy









A SOCIAL MEDIA STRATEG

[5 AN QUTLINE OF THE CONTENT TRAT
[OUR ORGANTSATION WILL POST

1S OUT TRE RESPONSIBILITLES O
JOUR SOCIAL MEDTA TEAM

AND. THE SOCIAL MEDIA CRANNELS
TOUWILL USE




A SM STRATEGY DETERMINES . (g

WHAT YOU CREATE —— CONTENT (FORMAT, TOPICS, CREATIVE PLANS)

T00LS T0 USE (GRAPHICS, EXTERNAL APES.
IUWCOUCRUATE === pATrORMS. MEDUA DATABASES. FIC

HOWYOU POST AND SCHEDULE ——> PROTECT MANAGEMENT TOOLS

WHEN YOU POST ——> EDLTORIAL PLAN

WRICH TS YOUR VISUAL IDENTITY  ——— BRANDING

HOW YOU ENGAGE WITH YOUR AUDIENCE ——> ENGAGEMENT STRATEGY
WRICH AKE YOUR GOALS AND HOW YOU TRACK YOUR PERFORMANCE ———> KPIS

=



The executive summary Is a synopsis of your social media marketing plan. It
should not exceed one page.

The summary should contain the following information:

e |dentify the problem or need for a social media strategy or proposed
campaign

e Explain the anticipated result(s)

e Lay out the budget, time, and resources required to execute

e |Include any additional information worth noting



seL QUL Yol gaals ara nack vern

Set goals that are specific, measurable, attainable, relevant, and timely (SMART)

exaumpler of goaly  INCREASE BRAND AWARENESS

MANAGE BRAND REPUTATION

[MPROVE COMMUNTIY ENGAGEMENT
3005T CONVERSTONS

GENERATE LEAD)

ATIRACY CANDIDATES FOR OPEN POSLTLONS

melbvicy  REACH IMPRESSTONS, FOLLOWERS GROWTH, SHARES, MENTIONS @, [INK CLICKS,
EMATL STGNUPS, TESTIMONTALS




Buyer personas remind you to put your audience’s wants and needs ahead of
your own and helps you create content to better target your ideal user.

“/’ A(JE What problems are your potential users trying to solve?
L f L0 [AHON What's holding them back from success? What barriers
| LA \ GUAG ” do they face in reaching their goals?
SPENDING POWER
m LE {EEEGSES
STAGE OF LIfE FHow cowv yow help?




PROBLEM

What problems are we facing  f F|J|] (S) TIMELINE

as a business that social

media can help address?

(i.e., brand awareness,

customer service, reputation,

etc.

What could we potentially When will we
achieve by implementing this implement it?
strategy?

What will be required in terms

BUDGET/RESOURCES ot tme and money to

Implement this strategy?



chaft yaul conteni sthategy

Determine your content mix and posting cadence.

| You can start by using the social media conte
e 13 of content promotes
e 15 of content shares / cu '

— = .n e 13 1s original content

e of thirds:

define your conte _ rmats: Facebook, Instagram, TikTok

posts, Reels, vi

why these co ts are ideal to me®t your goals

cdleary  PLCTURE OF, VIDEO OF, CELEBRATIONS, T
SUBSCRIPTIONS, ORIGINAL CONTENTS, 3

PARTICIPATE A CULTURAL MOMENT...

BIIMONIE, POLL, Q&A INFD, AL
0-OFF, BEIND-THE-SCENE

r—l—1
—
-
—
—r
<
(P




which conlenly will yow be uring?

2

WRITE DOWN YOUR MAIN CONTENTS AND THE REASON WhY
THEY RE SUTTABLE TO MEET YOUR SET GOALS









(g

COMPETITION ANALYSIS TRENGTHS

Analyze the competition’s social media presence. This will <
help inform your own social strategy. If you know what
your competitors are doing well—and not so well—you’ll

discover where you might have a competitive edge. W [A K N [SS ES

A COMPETITIVE ANALYSIS TS AN ANALISTS OF YOUR

COMPETTTION T0 FIND OUT WHAT THELR STRENGTHS AND

WEAKNESSES ARE, AND HOW THOSE STRENGTHS AND (HANNELS

WEAKNESSES COMPARE 10 YOUR OWN YOU!




oy U ¢ ?
L1 GIVES YOU AN IDEAOF..

The best times to post on social media (since your audience is likely online
at a similar time)

An understanding of the potential customer pain points

New (and better) ideas for content that may resonate with your audience (or
that, conversely, does NOT resonate with your audience, and which you might
want to avoid)

An understanding of how to communicate with your audience on certain
platforms (i.e., casually or formally)

ldeas for ways to differentiate your brand



conduct o benclimarking

0 LDENTIFY WHO YOUR COMPETITORS ARE ON SOCTAL MEDIA, KNOW WHICH SOCIAL
PLATFORMS THEY'RE ON, KNOW HOW THEY"RE USING THOSE PLATFORMS

9 BENCHMARK YOUR SOCTAL RESULTS AGALNST THE COMPETTTION AND LDENTLFY SOCTAL
THREATS TO YOUR BUSTNESS

0 FIND GAPS IN YOUR OWN SOCTAL MEDIA MARKETING STRATEGY OVER TIME



foust step

DETERMINE WHO YOUR COMPETITORS ARE

Choose the top five or 10 keywords that have the most
relevance to your business, and plug them into a social media of
choice. You'll soon get a sense of who your top competition Is
online.

You already know them? Look them up on social media and see
If there are related profiles that could be your competitors



GATHER KNOWLEDGE ABOUT YOUR COMPETTTORS

Now that you know who your competition is, you need to learn what they’re up to
on social media. Click through to the social networks of each of the brands
you’'ve Identified as top competitors and.make note of the following:

What social media are they on?

How large is their funbase?

How often do they post?

What Is their engagement rate? (high, low, medium)
What hashtags do they use most often?

How many hashtags do they use?

What do they post? Which format? For which purpose?
Which contents are more successful? Why?




thind Step

WORK ON YOURSE

Now that you know every
aspect of your
competition, It Is time to
work on yourself with a
SWOT analysis
(strengths, weakness,
opportunities, threats)

(L

SWOT Analysis

Positive

Strengths

e  What are your strengths?

Internal e  Eg. “Video production and expertise”
etc.
Opportunities
(] What/where are the opportunities for your
External business on social media?

etc.

Eg. “Competitors aren’t using Instagram Stories”

Negative

Weaknesses

What are your brand’s weakness on social media?
Eg. “Low Twitter engagement”
etc.

Threats

What are your brand’s threats?
Eg. “Competitor Y has 2x our social share of voice”
etc.



datov

[DENTIFY YOUR COMPETITORS WITH # AND BASED ON YOUR PERSONAL
KNOWLEDGE, AND IDENTLFY THEIR STRENGRTS AND WEAKNESSES






BRANDING

e Co-funded by the
N Erasmus+ Programme
i e of the European Union

Joint







BRAND PART OF RAVING A BRAND IS HAVING A LOGO AND PLACING I ON DIFFERENT
~__ > IHINGS.

Brand is an identity, it evolves as how people see and perceive you.
Think about brand as people: you can recognise particular people by their clothes,
belongings or personality. Think about how different people make you feel and what you

think when you hear their name.
\\% BRANDS CAN B PERCEIVED DIFFEREN
THEMSELVES AND HOW THEIR AUDIEN

PERCEPTLON, LOGO, VISUAL IDENTLTY, EAPERIENCE

TLT TRROUGR ROW TREY POSTTION
CE DESCRIBES AND RECOGNTSED TREM




BRANDING ON SOCIAL MEDIA

15 AB0UT CONSTSTENTLY USTNG A L060 DESIGN AND
ELATABLE IMAGERY. COLORS AND FONTS THAT
DESCRIBE YOUR PERSONALTY-AND PURPOSE



deeuw youwmumow
BRAND EXTSTS!

WHAT TS THE IMPACT TRAT TOU WANT TO wAVE IN THE WORLD



Values will guide your culture by saying "This is how we do things around
here", and they should be clear and actionable.

wiy doey yowv bvand exidty? which valwey guide 2

WRITE YOUR TOP 3 VALUES



unageuy
TOUR STYLE ON SOCTAL MEDIA



WHAT KIND OF IMAGES REPRESENT YOUR BRAND!

photography, illustrations, icons or a combination of them?

: pafelle el
”mw"“ il on w&mzvyo(7 60«%5







quvdww

AVISUALSEMPLIFLCATION OF YOUR BRAND IDENTLTY



Your logo should tell the story of your brand in the simpliest way possible

(a person needs on average 7 exposures to your logo to remember it)

HMAK Google — mas(or %

LTTLMARK COMBINATION MARK , o=
DTCTORIAL MARK Q

ABSTRACT LOGO MARK wd

. A\ 4




activiy
Ll
0

USE TRE MOODBOARD T0O SET OUT YOUR IMAGERY, AND DESIGN YOUR
L0GO ON THE BASLS OF YOUR IMAGERY AND YOUR PURPOSE









EDTTORTAL PLAN/CALENDAR v

An editorial calendaris a IRA(K (ONT[NTS A
visual workflow that helps

to schedule your work on @ PUBLISHING DATES
daily, weekly, or monthly

basis, SCHEDULING

(R035-PLATFORM



The added value of having an editorial plan is the abllity to track your work

on social media, without missing out, and being able to have an overview
to your SM to point out possible gaps

It iIs necessary If you manage more than one SM or accounts
It is necessary If there's a team (more than 2 people) working on SM

think aboull youv vealily and decide i yow need o daily,
weekly ov monlily edilovial plon



HOW FREQUENTLY ARE YOU PUBLISKING CONTENT!
D0 YOU CREATE MORE THAN ONE TYPE OF CONTENT!

HOW MANY PEOPLE WILL USE THE EDITORTAL CALENDAR!

WHAT FORMAT WILLYOU USE TO ORGANTZE THIS CALENDAR!

)
| =

)




SPREADSREET

Easy data
aggregation and
organization, Short
learning curve and
accessible, making
collaboration easy

Hard to visualise, Difficult
to get a clear breakdown at
a glance.

choore yowv foumal

CONTENT
CALENDAR

L
HN Y

Most straightforward ways to
know what's going out and
when, Color coding, tags,

and assignments to
organize by channel, content
type, and more

There's more to project and content
management than publishing dates,
and a calendar may not always be
effective enough on its own.

Easily represent an editorial
workflow no matter what your
quality assurance process is or how
many hands touch a piece before
it's published, Designed for content
management and more

Can be overwhelming if
you only need a content
calendar.



Spreadsheet

HubSpyt

Publish Date Due Date Author

Blog Editorial Calendar

MNeed 2 better CMS and marketing sutomation software?

Content/Details

Click Here to Get Started
1 a Free Demo

Offer/CTA

171722
172122
1/3722

1/4/22 12/30/21 Caroline Forsey

1/5/22

1/6/22

1/7/22

1/8/22

1/9/22
1710622
111722
112722
1/13/22
1114722
1/15/22
1116/22
117722
1118/22
119422
1720022
1/21/22
1/22/22
1723722

1724722
1989

12/31/21 Basha Coleman

12 Revealing Charts to Help You Benchmark
Performance

12/29/21 Wvelisse Rodriguez Your Business Blogging

Top SEO Tips Straight From the Industry
Experts [INFOGRAPHIC]

9 Tips for Creating Quick Graphics for Your
Social Media Posts

Content Calendar

Ovarview List Board Timeline Calendar
August 2022 -~
Mon Tue

7 A 8

L L

n n 23

i I kL

Warkilow

Dashbeoasd  Messages  Files

wed
1w

17

Explain importance of blogging and how to benchmark
your efforts to guarantee success

Highlight SEQ tips with expert advice while promating
on-page templates

Provide tips and tricks to creating graphics without the
burden of leaming Photoshop

Taday B Cedor: Dutaule

25

IG/FB Joint - SVE - Scambi - YN - Y4E

wE e

L6

- E o N ©
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A SOCTAL MEDTA CALENDAR USUALLY INCLUDES SOME COMBINATION OF THESE
ELEMENTS FOR EACR POST:

D)o
THE DATE AND TIME IT WILL 60 LIVE C | 0,0
THE SOCIAL NETWORK AND ACCOUNT WHERE IT WILL BE PUBLISHED %=

COPY AND CREATIVE ASSETS (L., PHOTOS R VIDEOS) REQUIRED ﬁ
LINKS AND TAGS T0 INCLUDE CO ‘_@ __




fOU MAY ALSO WANT T0 ADD MORE SPECLELC INFORMATION

PLATFORM - SPECIFIC FORMAT (FEED POST, STORY, REEL VESTREAM, AD, SHOPPABLE
POST, £1(,

THE ASSOCIATED VERTICAL OR CAMPAIGN (PRODUCT LAUNCH, CONTEST, £7C)
GEO-TARGETING (GLOBAL, NORTH AMERTCA, EURDPE, £1C,

PAID OR ORGANIC? (LF PATD, THEN ADDITIONAL BUDGET DETATLS MIGHT BE HELPFUL)
HAS TT BEEN APPROVED!









KPIs

A key performance indicator is a measurable value
that demonstrates how effectively your organisation is
achieving Its key goals.

A good kpi iv vealistio, stuaightiowward, and eary to mearure.
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Sep 19 - Oct 18

n Last 7, 14, 30 days siohits
' @) "lwstag»wm Previous month
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youth4europe @ = Overview

622 2.749 685

Posts Followers Following Our BUSlneSS PrOflle

@ )
YouthforEurope are aCCESSI ble frOm yOUI’ Accounts reached

Community

Find your next #international opportunity P rOfeS S I 0 n al

B #europeansolidaritycorps

A t d
& international #volunteering Das h board ccounts engage

B #internships & jobs @youthnetworks

Total followers

rofessional dashboard
4K accounts reached in the Jast 30 days.

Em
E I % Content You Shared
QOur volunte... Tips Opportunities Europe News -"_D

ntetnship

ONTENT MARKETIN Wy
22 O & AND SEO e

Tnternship dnternahip

CONTENT MARKETING PUBLIC RELATIONS
AND SEO AND MARKETING

ntetnship

AND MARKETING

PUBLIC RELATIONS

General I”SIg htS abo Ut You reached +78.5% more accounts compared to

Aug 20 - Sep 18

3,423
+78.5% ?

21
+58.6% ?

2,749
+3% >



Top cities

Istanbul

» 1.6%

Jakarta

| 1.2%

Madrid

| 1.1%

Bucharest

i 1%
@ @

Top countries

Italy
|

Spain
L

Indonesia
[ ]

Romania
(D]

15.2%

11.2%

5.3%

5.1%

Last 30 Days v

3,423

Accounts reached

0.1% from ads

+78.56% vs Aug 20

Gender

70.4%

Women @

C o A0
aep s

Sep19-0ct18

29.5%

® Men

Followers and non-followers

Based on |'-eacﬁE aa [

1,414 2,009

Followers @ ® Non-followers

You reached +226% more accounts that weren't following you
compared to Aug 20 - Sep 18.

Content reach ®

Posts

I 4178
Stories

[ ] 828

, ‘veely,

Tdp age ranges

18-24
. 53.6%

25-34
33.3%

35-44
D 5.3%

45-54

age wunge



; ® @
Impressions 16,286

vs Aug 20 - Sep 18 +85.8%

@ @ @
Profile Activity ® 779 U Um
Profile Visits 562 &
+62.8%

Website Taps 215 o

Email Button Taps 2
0%

Most Active Times

st witer yowv

awdience O
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12a 3a oa Oa 12p 3p op 9p

Hours Days







Last 7, 28, 60 days B Analytics

2,344,211
Settings > Business Suite > Analytics
.
>
? vV 1763,234
®§ Creative Hub . U-(,d.C(y W _

@
Business registration > &m
FF] Branded content >
mam Profile views
4 78,789

Get Ieads' S



total followers
new followers
me growth rate

ender

[) territories
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LN BRANDING WORK, PEOPLE OFTEN THINK ABOUT HOW A BRAND LOOKS VISUALLY, FROM FONTS
10 COLORS TO DESIGN SW-- ). WHAT TS SOMETIMES OVERLOOKED 15 BRAND VOICE .

BRAND VOICE IS THE DISTINCT PERSONALITY A BRAND TAKES ON IN ITS COMMUNICATIONS.

why v i important?

You

Your written content needs that same
attention and cons:stency you give to the other elements of your
brand presence.



developing your Tone of voice

Use the below tips to get started on figuring out what your brand voice Is.

DEFINE YOUR PERSONALLTY TRALTS, COMMON VOCABULARY, BRAND PHRASES AND GIVE EXAMPLES

- IDENTLFY YOUR TONE OF VOICE



Brand personality spectrum

Drag the sliders to where our brand sits on the spectrum below.

Playful .—e—. Serious

Youthful o o e Mature
Mass .—e—. Elite
Casual e Formal

e Traditional

Contemporary e
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engagenment

MEDIA ENGAGEMENT 13

d

L FOLLOWE

),

MEASUREMENT (

3,

I

NGAGED AUDIENCE, NOT

F COMMENTS, LIKES, SHARES AND SAVE.

TIMATELY, TRE GREATEST MEASURE OF

UST A BLG ONE

[1°S QUALITY, NOT JUST QUANTITY, THAT YOU SHOULD BE STRIVING FOR

why i i importount?

positive brand experience = develop meaningful relationships
with new and potential future followers.



The types of content consumers  Tit HIGHEST ENGAGING (ONTENTS
want to engage with ARE COMMONLY SHORT VIDEOS

0 __ IMAGES STILL PLAY A BIG ROLE.
a = == [OPECIALLY ON INSTAGRAM AND

68% 50% 30% 26% 26% ]
Images Video Text-based Stories Polls A( E B O O <
post

X0 1Q—

[ 1 ¢l ==

22% 17% 16% 1%
Live video GlFs URLSs/links to Q&As

brand content



engage yowv awdience!
Once you know who Is following you and why you want to reach

them, it's time to think about what you want to tell them and how
you want to interact with them

(ONTEST LA

ull
A
Qe ASK QUESTIONS A IKQUETIONS  Troriron VOt TREND!
INFORMATION
T THEM A5K YOU QUESTIONS A KNOHLEDGE

SHOW-0Ff
U2 CROSSPROMOTION



Q Search

unlagrony Sliowy

@ youth4deurope

«ll vodafone ES = 14:35 & 20% .

ASSOCIAZIONEJOINT_MILANG
( Posts

e ) ) /«:) associazionejoint_milano
@%V Liked by anitamarquitas and 16 others ;

youthdeurope Bénédicte 1 1, Oana Bl and Katarzyna w=

have started their #ESC projects under the #eramusplus

. programme B at @casadellefarfallebordano in Italy 11
The Butterfly House where they're being hosted is an

g #environmental center known for hosting exhibitions of live |
F butterflies W

! Wish them all good luck on their journey!

QUESTIONS :
AVATAR

@teamforyouth

@crijhdf

@semper_avanti

@associazionejoint_milano

@agenziagiovani #Youth4Europe #volunteering

#EuropeanSolidarityCorps #europeanvolunteering v 0 L 0 N TA R I A T o

r\’ YOUTH 4 EUROPE

View Insights Boost post

B c=m em RPN

View Insights Boost post

Qv . A

o LET'S GET ¢ DD Liked by youthdeurope and 20 others
#HA HTA D NATI N associazionejoint_milano Hai mai fatto I* volontari*?
0 0 VACCINATED @ ® Cosati ha ins{egnato? Cosa ti ha deluso?
h Qa ® & O
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youthlexchangelinlGeorgia
that]juistlimakelsense

TikTok

@ travelalme




communicalion and follow -up

ONCEYOU RAVE PUT OUT THERE YOUR RIGH-ENGAGING CONTENTS, TT15 IMPORTANT NOT T0
LEAVE TREM FOGOTTEN

PRACTICE BOTH REACTIVE ENGAGEMENT AND PROACTIVE ENGAGEMENT.

When you’re reactive, you're answering direct messages,
incoming mentions or comments.

When you’re proactive, you're the one sparking conversation
with people who may be talking about you, but haven't
necessarily sent messages to you directly.



O < CHECK 10UR INBOX DAL
EPLY T0 COMMENTS AND

MESSAGES AS TAST AS POSSIBLL

0 COMMENT, SHARE, AND LIKE OTH
RUFILES ACTIVITIES

=N JUMP INTO 4 CONVERSATION ThAT

(28 5 ALREADY HAPPENTNG
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CONTACTS

ASSOCIAZIONE DI PROMOZIONE SOCIALE JOINT - ITALY | HTTPS://ASSOCIAZIONEJOINT.ORG/

OPEN SPAGE FOUNDATION - BULGARIA | HTTP://WWW.OPENSPACEBG.COM

ASOCIATIA HAIR REDIVIVUS BUZAU - ROMANIA

SFERA INTERNATIONAL - THE REPUBLIC OF NORTH MACEDONIA | HTTP://WWW.SFERAMACEDONIA.ORG/
MITTETULUNDUSUHUNG PROGRESS CENTER - ESTONIA | HTTP://PROGRESSCENTER.EU/

FUNDACJA ARTYSTYCZNA PERFORM - POLAND | HTTP.//WWW.PERFORM.ORG.PL/

YOUTHFULLY YOURS SK - SLOVAKIA | HTTP://YOUTHFULLYYOURS.SK/

YE TOO PONESE - SPAIN [ HTTP.//WWW.YETOOPONESE.NET/

INFINITY GREECE - GREECE | HTTP://WWW.INFINITYGREECE.COM/

PEACEWORKS SWEDEN - SWEDEN | HTTP://WWW.PEACEWORKS.SE/




